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PREFACE 

The following "bibliography deals with books published 
in the field of marketing prior to 1950. It is the first 
of a three-part work, each part of which will b published 
separately. Government publications, research monographs 
and articles are covered in Part II. Part III deals with 
the material in technical and trade journals, 

The purpose of the bibliography as a whole is to present 
in a classified fashion a comprehensive selection of market 
ing literature. The material is not annotated although the 
items were carefully selected. It was felt that the maximum 
amount of usefulness would result from bringing together a 
pool of bibliographical materials from which each user could 
extract those items which he might care to investigate. 

Notice, also, that the compiler says that the biblio 
graphy is comprehensive; no claim is made for completeness. 
All pertinent journals have been completely combed so far 
as those representing professional organizations are con 
cerned. In the field of trade journals, complete coverage 
has been made of the leading articles in all volumes of 
Sales Management , and of Printers* Week since 1910; other 
trade journals have been covered for certain articles. In 
one field, the marketing of agricultural products, only 
basic references have been included together with a list 
of the excellent bibliographies prepared by the United 
States Department of Agriculture. 



Preface 

Because of the extremely large number of entries, and 
also to facilitate use of the bibliography f the following 
organizational sclieme has been used: 

1. All entries have been subdivided Into three groups: 

a. Books (Part I) 

b Government publications, research monographs, 

and articles In professional journals 

(Part II) 
c. Articles in technical and trade journals 

(Part III) 

2. Within each of the groups in (1), entries have 
been classified alphabetically by authors according 
to 23 subject groups noted below. 

3. To facilitate access to new and old writings, the 
entries were further subdivided under heading (1) 
and (2) into two chronological groups: those 
prior to 1930, and those from 1930 through 1949* 

tte selection of the subject headings presented a real 
problem* Because the field of marketing is so complex, no 
single plan can envision logically all of the needs of 
persons using such a bibliography. Some subjects, such as 
''competition,* are so all-embracing as to make proper 
classification Impossible. After careful weighing, and 
after checking existing bibliographies, the following sub 
ject headings were selected, and where necessary entries were 
cross-classified under more than one heading: 



preface 

Entries have been numbered separately In eacii part for 
ease of use. la addition, an author index has "been prepared, 
for Parts I and II, listing contributions of each author by 
entry number* 

It is hoped that annual supplements will be issued to 
keep each part up to date. 

The compiler would welcome suggestions for future im 
provements. He would lilce to have important omissions 
brought to his attention, and he would appreciate notifi 
cation of errors so that an errata check list may be issued. 

Sincere acknowledgment is hereby given to the Bureau 
of Business and Economic Research for its substantial 
financial aid, and for the necessary secretarial aid in 
preparing the materials for final publication. Acknowledg 
ment is made also to the people who have prepared special 
bibliographies, classified indexes to magazines, etc. 

David A. Revzan. 
November, 19 5O 
Berkeley, California 
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ADVERTISING 

(see also Retailing and Sales Management) 

Books published prior to 1930 

1. Agnew, Hugh. E. Cooperative Advertising., by Competitors. 
New York: Harper & Bros*, 1926. - - 

2. Barton, H. A. How to Write Advertising, Philadelphia: 
J. B. Lipp inco t t Co . , 1925 . 

3. Burdick, R. L. Advertising to Retailers. New York: The 
Ronald Press Co., 1923. 

4. Calkins, Ernest Elmo, and Ralph Holden. Modern Adver 
ts is ing. 1905. New York: D. ^.ppleton & Co., 1916. - 

5. Cherington, Paul T. Advertising as a Business Force. 
New York: Doubleday, Page & Co., 1913." 

The Consumer Looks at Advertising. New York: 



__ _ 

Harper & Bros, , 1928* 

7. _ . The First Advertising Book. New York: Double - 
day, Page & Co. , 1916. 

8* Cover, John H* Advertising. New York: D. Appleton- 
Century Co . , 1926. 

9. Grum, William L. Advertising Fluctuations. New Yortc: 
McGraw-Hill Book Co., Inc., 1927. 

10. Dunlop, Orrin E. Advertising by Radio. New York: The 
Ronald Press Co., 1929. 

11. Dwiggins, W. A. Layout in Advertising. New York: 
Harper & Bros., 1928. 

12. French, George. Twentieth Century Advertising. New York: 
D. Van Nostrand, 1926. 

13. Gale, Harlow. On the Psychology of Advertising. 

1* Hall, S. Roland. Theory and Practice of Advertising. 
New York: McGraw-Hill Book Co., Inc., 1926. 

15. Herrold, Lloyd D. Advertising Copy. New York: McGraw- 
Hill Book Co., 1926. 
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** 8W York: Doubleday, Doran & Co. , 1923. 
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__ : 
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19 * International Conpany. The Local Strength of 
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{jazine" '35". , 1929. 

20. F* Y. ani A. 2. Haase. Adyertising Agency Pro- 

Hew York: Harper & Bros. , 1927* 
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Prentice-Hall, InoT.Y 



22, Metzger, G. P. Co^j. Hew York: Doubleday, Doran & Co., 
1926* 

23* Itorlarty, W* P* The goonomlcs of Marketing and Adver- 
tl5ii:^> New York: Harper & Bros., 1923. 

24* Presbrejj Frank* The History and peYelo,pment of Adver 
tising. Mew York:' Doubleday, Doran & Co* ,1929. 

25* Russell , Thomas, Coimierolal Advertising. New York: 
G. F. Putnaia f s Sons", ............. I l92"0. 

26. Scott 9 Walter Dill. The Psychology of Advertising. 
Boston: Small , Maynard ....... & : Co . ..... , 1913. 

27. _ _ _. ..gie ........... Theory of Advertising. Boston: Small, 

Maynard ........ '& Co., .............. 



28. Sheldon, G. H. AdvertisingElements and Principles. 
New York: Haroourt, Brace Co., 1925. 

29. Starohj Daniel. Advertising Principles. New York: 
McGraw-Hill Book Co., Inc., 1927. 

30. _ . Prinoiples of Advertising. Chicago: A. W. 
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31. Strong, Edward K. The Psyonology of Selling and Adver 
tising. New York: McGraw-Hill Book Co., Inc., 1925. 

32. Surrey, R. (pseud*, B. Brooker). Layout Technique in 
Advertising. New York: MoGraw-HUl Book Co., Inc., 1929. 
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33. Tipper, H. , and G. French. Ad vert is ing Caapa l^ns New 

York: D. Tan Nostrand, Inc., 1924. 

34. Vaile, Roland S. The Economics of .....Advertising. New York: 
Ttie Ronald Press Co., 1927. 

35* Woolf , J. D. Writing Advertising, New York: The Ronald 
Press Co., 192o"I 

Books published.. from 1930 through 19,49 

36* Abbot, Waldo* Handbook of Broadcast ing . 2nd Ed. Rev. 
New York: McGraw-Hill Book Co., Inc., 1941. 

37 Advertising Research Foundation. Window Display Circu 
lation and Market Coverage* New York: The Window Adver 
tising Co., 1937* 

38. Agnew, Hugh . utdopr Ad vert is ing . New York: McGraw- 
Hill Book Co*, Inc., 1938. 

39. Agnew, Hugh B., and W. B. Dygert. Mvertising Media. 
New York: McGraw-Hill Book Co., Inc.", 19^. 

40. American Newspaper Publishers Association* Chain Store 
and Adv e_r t i s ing New York: American Newspapers Pub- 
lisher s As sn . ,19 34 * 

41. * The Newspaper as an Advertising Medium* New 

York: Bureau of Advertising, American Newspapers "Pub 
lishers Assn., 1940. 

42. Appel, J". H Growing Up with Advertising. New York: 
THe Business Bourse, 1939. 

43. Arnold, Frank A. Broadcast Advertising. Rev. ed* 
New York: John Wiley & Sons, Inc., 1933. 

44. Association of National Advertisers. Organization of the 
Advertising Function. New York: Association of National 
Advertisers, Inc., 1946, 

45. Audit Bureau of Circulations. Scientific Space Selection. 
Rev* Ed. Chicago: Audit Bureau "of 'Clroulations , 1937* 

46. Barnouw, Erik. Handbook of Radio Writing. Boston: 
Little, Brown & Co., 193$. 

46a. Handbook of fiadio Writing. Rev. Ed. Boston: 

Little, Brown & Co., 1947. 
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